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COMM 3200/INFO 3200 
 NEW MEDIA & SOCIETY 

Spring 2017 
  
 
Instructor:  Professor Brooke Erin Duffy 
   Department of Communication  
   478 Mann Library Building  
   Email: bduffy@cornell.edu 
   Office phone: 607-255-8403 
  
Course Info:  11:40am-12:55pm BDF101 
 
Office Hours:   Tuesdays, 2:00-4:00, or by appt.  
 
Graduate TAs:  Motasem Kalaji, mnk53@cornell.edu (A-K) 
   Tuesdays 2-4, 454 Mann  
   Kaylee Kruzan, kpk65@cornell.edu   (L-Z) 
   Thursdays 3-5, 454 Mann 
 
Undergrad TAs: Tobe Attah, tva4@cornell.edu   (A-D)  
   Jeremy Candelas, jmc599@ cornell.edu  (E-L)   
   Margaux Losty, mal365@cornell.edu              (M-Sc)  
   Gabrielle Stadlen, gss78@cornell.edu  (Se-Z)   
   Office hours by appt. 
 

 Course Twitter: @CornellComm3200 
  
COURSE DESCRIPTION 
 
We are immersed in a complex and pervasive media culture, which makes it difficult for 
us to recognize the intricate relationship between media, technology, and society. 
Indeed, what we see, hear, read, and experience are largely a product of our society and 
its particular political, economic, material, and cultural configuration. This relationship 
also shapes our understanding of ourselves, our society, and the world around us. Yet, 
our media culture is undergoing a profound series of transformations – as new 
technologies, new forms of entertainment, new venues for political debate, and new 
models of participation and labor emerge online.   

This course will interrogate how the social, political-economic, and cultural landscape is 
changing in relation to digital media and information technologies. We will develop 
critical resources to better understand the history of these technologies and emerging 
communicative forms; the economics and politics behind them; the sociocultural 
moments from which they have emerged; and the shifts they have engendered. Once 
equipped with these tools, we will ask deeper questions about their impact on society. 

The learning objectives of this course include to: 
1) develop analytical tools for understanding the complex information society; 
2) examine how the cultural, political, and economic environments are changing with 
the emergence of new media and digital technologies; 
3) encounter and address pressing contemporary controversies in the legal, political, and 
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cultural realms; 
4) develop a voice on these issues, expressed in relevant new media formats. 
 
 
REQUIRED READINGS 
 
*Curran, J. Fenton, N. and Freedman, D. (2016). “Misunderstanding the Internet, 2nd 
edition.” New York: Routledge. (“MTI” on syllabus) 
 
*Other articles, chapters, podcasts, and videos listed below. These are available through 
the links provided or in the “content” section of Blackboard (“BB” on the syllabus). 
 
 
GRADING 
 
Grading Scale 
 

A+ = 98+ 
A =   94-97.5 
A- =  90-93.5 
B+ = 87-89.5 

B =  84-86.5 
B- = 80-83.5 
C+= 77-79.5 
C =   74-76.5 

C- =  70-73.5 
D+= 67-69.5 
D =  64-66.5 
D- = 60-63.5 

F   60  

 
 
Assignments 

Attendance/Participation   50      10% 
Discussion Posts (4 x 25) 100      20% 
Twitter Discussion    20        4% 
Midterm   150      30% 
Research Proposal    30        6% 
Final Research Paper   150       30% 
Total    500     100% 

 
 
Reading 
The most important assignment is to complete all of the readings in advance of the class 
period in which they will be discussed; comprehension of these materials is crucial to 
your success in this course. These readings will come up in class discussion, and you 
will be expected to have not just read them, but digested them, drawing insights, ideas, 
and questions from them to help fuel our conversation in class. Each Thursday, you will 
be broken into a discussion section, where you will be asked to respond to some 
questions/prompts about the readings and then share them with the larger group.  
 
Attendance & Participation  
Your presence in class is required; attendance will be taken, and counts towards your 
overall grade. If you are ill, please do not come to class. Absences due to illness or 
official university activities are only excusable if your TA knows about them before class 
begins and receives a written excuse after your return.  
 
In addition to attending class, you are also required to participate. I want to hear 
everyone’s voice in this class at least once. If you are horrified at the thought of speaking 
in front of 150 of your peers, you can earn your participation points by coming to meet 
with me/your TAs in office hours and thoughtfully discussing course material. 
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Discussion Posts 
Throughout the semester, you will be responsible for submitting four discussion posts 
on Blackboard. You will be assigned to a group (A,B,C,D,E) early in the semester, and 
the due date for each group is listed on the syllabus. Your online discussion requires you 
to engage with the assigned readings in greater depth.  Your write-up should be 
between 750-1000 words and should be submitted BEFORE the class for which it is 
assigned. The write-up will be evaluated based on whether it successfully 1) 
summarized the reading(s), 2) relate and integrate the readings to each other or to earlier 
readings, 3) related ideas and arguments from the readings to real life examples, 
experiences, news stories, links, etc., and 4) identified particularly problematic, 
challenging, or fascinating parts of the readings. These posts should be well written, free 
from spelling or grammatical errors. These are due before the next class and should be 
posted to Blackboard. Each discussion posting is worth 25pts for a total of 100 points. 
 
Twitter Discussion  
For every class, starting 1/31, you are required to post a response, point of clarification, 
discussion question, critique, or example based on the readings. This should be posted 
by 11:59 pm the night before class, you will docked points for lateness. You should 
direct your tweets to @CornellComm3200. Good tweets should do one of four things: 1) 
summarize the reading(s), 2) relate and integrate the readings to each other or to earlier 
readings, 3) relate ideas and arguments from the readings to real life examples, 
experiences, news stories, links, etc., or 4) identify particularly problematic, challenging, 
or fascinating parts of the readings to dissect collectively. Each tweet is worth 1 pt. for a 
total of 20 points. If you have to miss class due to illness or an official university activity, 
you should still tweet about the readings. You can only get one point per Tweet per 
class; if you Tweet several times about the readings, only the first one will be graded. 
You are allowed to miss up to 4 reading-tweets without penalty. 
 
Midterm  
The mid-term will be given during class and will include multiple choice and short 
answer questions. It will test your ability to understand and think through the 
arguments made in the assigned readings.  
 
Research paper  
In the end, the goal of this course is to help you to bring these intellectual tools to some 
aspect of new media that you want to understand better. This will culminate in a 
research paper that requires both additional scholarly literature and secondary research 
into an aspect of digital media of your choice. This assignment has two steps:  
 
Proposal: first, you will choose one chapter from the book, from which you will identify 
(a) one specific question, debate or concern that you think you can explore and 
illuminate by looking closely at (b) a particular digital media company, service, 
technology, or cultural form. Second, you will need to find additional scholarship 
relevant to your topic, beyond the readings and syllabus. Third, you will need to 
develop a thesis statement. You should plan to meet with your TA prior to writing your 
proposal to get feedback on your topic and direction. This will be worth 30 points and is 
due in class after February break.  
 
Final paper: The final paper, 9-10 pages in length, in which you craft, develop, and 
defend your thesis will be due at the end of the semester. Additional information will be 
provided in class.  
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Please note that research paper assignments are due at the beginning of class. Missed 
deadlines will be assessed a deduction of one third of a letter grade per day (e.g. from A- 
to B+ for 1 day late). The penalty for lateness begins immediately after the assignments 
have been collected on the due date.  
 
Extra Credit 
In order to gain a deeper understanding of the research process, students are 
encouraged to participate in research studies on campus. Students can gain extra credit 
in COMM 3200 for their participation in a Communication or Information Science 
research study at Cornell. Course extra credit for Comm/Info 3200 will only be given for 
research studies recruited through the Communication/IS SONA system: 
https://cornell-comm.sona-systems.com 
 
SONA points are given out based on 30-minute time intervals. One SONA point (or one 
30-minute offline study) is equivalent to 0.5 extra credit points in 3200. Students may 
earn up to 2 extra credit points or 4 SONA points for Comm/Info 3200.    
 
Students can also receive extra credit for attending an academic event (i.e. colloquium, 
special lecture, etc.) related to a topic we are discussing in class and then write a 1-page 
report summarizing the lecture and relating it to new media and society. Each report 
should be turned in with 48 hours of the event, should be submitted to your TA via 
email, and can earn a student up to 1 extra credit point per event & write-up. For 
potential events, please see: 

https://communication.cals.cornell.edu/news-events 
     http://infosci.cornell.edu/colloquia 
Students may do any combination of research extra credit and lecture report extra credit, 
but may not earn more than two extra credit points in Comm/Info 3200.  Also, please 
note that these are the only possibilities for extra credit; please do not ask if I can give 
“you” extra credit or make up exam/assignment points as this would be unfair to your 
peers.  
 
 
CLASS POLICIES 
Course Communication 
Please consult with your assigned undergraduate TA with questions about logistics, 
resources, and help understanding the material. You should consult with your graduate 
TA about class absences, your final paper, and grading concerns.  
 
I generally check my email first thing in the morning.  I will make every effort to 
respond to your email within 24 hours, Monday-Friday. Thus, please do not leave 
important questions for Friday evening.  
 
Please be sure you check your email and Blackboard regularly for updated/additional 
readings as well as course announcements.  
 
All lecture slides will be available after lecture, as they are being updated up to the class 
time in an effort to include topical material. All grades will be posted to Blackboard.  
 
Laptops, Mobiles, and Other Class Policies 
Students may use laptops, smartphones, and other digital devices during class only if 
they are in the service of the class activity. To avoid distracting students around you, 
you must sit in the front half of the room if you plan to use these devices.   
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UNIVERSITY POLICIES 
 
Students with Academic Accommodations 
If you are a student with a disability and qualify for academic accommodations, please 
contact me as early as possible during the semester. I am happy to provide students with 
the necessary accommodations.  If testing accommodations are made, you are required 
to show up within 10 minutes of your pre- arranged start time or I will assume that you 
did not need the accommodation and, if regular exam has already passed, you will 
forfeit your exam. 
 
Statement of Inclusivity and Respect 
Each student in this course is expected to contribute to an inclusive and respectful class 
environment. Students of all backgrounds including gender, sexual orientation, race, 
ethnicity, and religion are to be treated fairly and with honesty, integrity, and respect. 
Civil discourse, reasoned thought, sustained discussion, and constructive engagement 
without degrading, abusing, harassing, or silencing others is required of all students in 
this class. 
 
Academic Dishonesty 
The Communication Department constituents hold each other to the highest standards 
of academic integrity and uphold the University policies of Academic Integrity. In 
accordance with Communication Department AI Policy, any student in this class 
suspected of plagiarism or cheating on tests or assignments will have a primary 
hearing. If found guilty, the student will receive a failing grade on the assignment in 
question and a reduction in the overall course grade, and the results of the hearing will 
be reported to the CALS Academic Integrity Board.  The Communication Department’s 
policy is based on university-wide policy and procedures. Visit the University Academic 
Integrity website for further information. 
 
ALL WORK MUST BE YOUR OWN and MUST BE UNIQUE TO THIS CLASS (not 
completed in/for another class). Any work that is not your own and is not cited, and 
any work that has been completed in whole or part for another course will receive a 
ZERO.  
 
Turn It In 
Students agree that by taking this course all required papers may be subject to 
submission for textual similarity review to Turnitin.com for the detection of plagiarism. 
All submitted papers will be included as source documents in the Turnitin.com 
reference database solely for the purpose of detecting plagiarism of such papers. Use of 
the Turnitin.com service is subject to the Usage Policy posted on the Turnitin.com site. 
 
RESOURCES 
 
Professor Adrienne Shaw’s “How Do I?” provides useful advice on citing sources, 
emailing a professor, using Twitter, and effective writing.  
 
Mann Library has resources and experts available to assist you with the research 
process. You can also see the availability of workspace (including computers) in real-
time.  
  
The Cornell Writing Center has appointments/walk-in service locations throughout 
campus. Take advantage of this fantastic resource.  
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SCHEDULE* Instructor reserves the right to amend the syllabus for pedagogical 
purposes. 
 
 

Week  
 

Topic Reading/Materials  Assignment 
Due 

Week 1 
Jan 26 

 Course Introduction    

Week 2 
Jan 31, 
Feb 2 

Introduction: Key 
Concepts and Debates  

MTI Chapter 1: “The Internet of Dreams: 
Reinterpreting the Internet.”  

boyd, d. (2014). “Introduction,” It’s 
Complicated. (BB) 

Carr, N. “Is Google Making us Stupid,” The 
Atlantic. 

Read entire 
syllabus 
 
 

 Introduction: 
Historicizing “New 
Media”   

Braun, J. (2016). “New Media in Context: 
Parts I and III,” Culture Digitally (podcast) 
 
Humphreys, L. Gill, P. Krishnamurthy, B. 
& Newbury, E. “Historicizing New Media: 
A Content Analysis of Twitter,” Journal of 
Communication. (BB) 
 
Gentile, J. (2013). “Romantic Deceit via 
Telegraph: How ‘catfishing’ worked in the 
1880s.” The Atlantic.  
 
Standage, (2013). “History Retweets: How 
Ancient Romans Created Social Media.” 
Wall Street Journal.  

Group A 
Discussion Post  
 
 

Week 3 
Feb 7, 
Feb 9 

Introduction: The 
Internet’s History  

MTI Chapter 2: “The Internet of History: 
Rethinking the Internet’s Past.”  

McCracken, H. (2012). “How Government 
Did (and Didn’t) Invent the Internet,” 
Time. 

Isaacson, W. (2014). “The Innovators 
(Excerpt).” 

NPR interview with Isaacson (2014). “How 
The Cold War And George Orwell Helped 
Make The Internet What It Is” 

Group B  
Discussion Post  
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 Industry: Economies MTI Chapter 3, “The Internet of Capital: 
Concentration and Commodification in a 
World of Abundance.” 

Anderson, C. (2008). “Free! Why $0.00 Is 
the Future of Business,” Wired.  

Timburg, S. (2016). “The Revenge of 
Monoculture: The Internet gave us more 
choices, but the mainstream won anyway.” 
Salon.  

Smith, A. (2016). “  Gig Work, Online 
Selling and Home Sharing.” Pew Research 
Center 

Group C 
Discussion Post 
 
 

Week 4 
Feb 14, 
Feb 16 

Industry: Reconfiguring 
News and Media 
Industries    

Russell, A., Itō, M., Richmond, T., Tuters, 
M. (2008). “Culture: Media Convergence 
and Networked Participation.” Networked 
Publics (BB). 
 
Willnat, L. and Weaver, D. (2014). 
“The American Journalist in the Digital 
Age: Key Findings.” Indiana School of 
Journalism Report.  
 
Wohlsen, M. (2014). “When TV Is Obsolete, 
TV Shows Will Enter Their Real Golden 
Era,” Wired.  
 
Lowrey, (2014). Advertisers Seek a ‘Second 
Screen’ Connection With Viewers, New 
York Times.  
 

Group D 
Discussion Post 
 
 

 Industry: Platform and 
Algorithm  

Morozov, E. (2011). “Don’t Be Evil,” The 
New Republic. 

Gillespie, T. (2013). “The Relevance of 
Algorithms’ and (2016).  
“#trendingistrending: when algorithms 
become culture.”Algorithmic Cultures. 

Levy, “How Google’s Algorithm Rules the 
Web” Wired (BB) 

Diakopolous, N. (2013). “Rage against the 
Algorithms” The Atlantic. 

Group E 
Discussion Post 
 
 

Week 5 
Feb 21, 
Feb 23 

NO CLASS-February 
Break  
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 Industry: Governance, 
Regulation & Policy 

MTI Chapter 4: “The Internet of Rules.” 
 
Articles on Net Neutrality in a new 
administration:   
Wired  Fast Company (others TBA) 
 
Chen, A. “The Laborers Who Keep Dick 
Pics and Beheadings Out of Your Facebook 
Feed,” Wired. 
  

Research 
Proposal Due 
 
 

Week 6 
Feb 28, 

March 2 

Identity: Gender and 
Sexuality  

Van Doorn, N. & Van Zoonen, L. “Gender 
and the Internet,” Routledge handbook of 
internet politics. (BB). 
 
Herring and Kapidzic, “Teens, Gender, 
and Self-Presentation in Social Media” (BB) 
 
Lee, “Why Women Rule The Internet.” 
TechCrunch 
 

Group  A 
Discussion Post 
 
 

 Identity:  Gender and 
Sexuality (Part II) 

Döring, “The Internet's impact on 
sexuality: A critical review of 15 years of 
research.” Computers in Human Behavior. 
(BB). 
 
Duguay, S. “He has a way gayer Facebook 
than I do,” New Media and Society. (BB). 
 
Reyes, (2014). YouTube is a lifeline for 
transgender young people. Los Angeles 
Times 
  

Group  B 
Discussion Post 
 
 

Week 7, 
March 7, 
March 9 

 

Identity: Race  Nakamura, L., & Chow-White, “Race and 
Technology. Race After the Internet. (BB) 
 
Senft & Umoja “Race and Social Media,” 
Routledge Handbook of Social media. (BB). 
 
Jerkens, M. (2015). The Quiet Racism of 
Instagram Filters. Racked.  
 
McGill, A. (2016). Why White People Don’t 
Use White Emoji. The Atlantic.  

Group  C 
Discussion Post 
 
 

 MIDTERM  STUDY 
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Week 8 
March 

14, 
March 

16 
 

Politics: News and 
Information in the 
Digital Age  

Alcot and Gentzkow, “Social Media and 
Fake News in the 2016 Election,” Stanford 
Working Paper.  

 Irwin, “Researchers Created Fake News. 
Here’s What They Found,” New York 
Times.  
 
Guest Lecture: Dr. Bruce Hardy, Temple 
University (Cornell alum) 
 

Group D 
Discussion Post  
 
 

 Politics: The Public 
Sphere  

Papacharissi, Z. (2016).“On networked 
publics and private spheres in social 
media,” Social Media Handbook (BB) 
 
Highfield, T. (2015) “Collective and 
Connective Action,” Social Media and 
Everyday Politics (BB) 
 
Radovanovic “Digital Divide and Social 
Media: Connectivity Doesn't End the 
Digital Divide, Skills Do,” Scientific 
American.  

Group E 
Discussion Post 
 
 

Week 9 
March 

21, 
March 

23 

 Politics: Revolutions, 
Activism, or Slactivism   

MTI Chapter 6: “The Internet of Radical 
Politics and Social Change.” 
 
Gladwell, (2010). "Small Change: Why the 
Revolution Will Not Be Tweeted," The New 
Yorker  
 
Biz Stone, "Exclusive: Biz Stone on Twitter 
and Activism" The Atlantic  
 

Group A 
Discussion Post  
 
 

 Participation: 
Collaboration, 
Crowdsourcing, and 
Sharing  

Shirky, C. (2008).	  Here Comes Everybody: The 
Power of Organizing Without 
Organizations(excerpts) (BB). 
 
Brabham, D. (2013). “Concepts, theories, 
and cases of crowdsourcing.” (BB). 
 
John, N. (2016). The Age of Sharing 
(Excerpts and Responses). Culture Digitally. 
 

Group B 
Discussion Post  
 
 

Week 10 
March 

28, 
March 

30 

Participation: User-
generated content 

Jenkins, Ford, and Green, (2013). "What 
Constitutes Meaningful Participation?" 
Spreadable Media: Creating Value and 
Meaning in a Networked Culture. (BB). 
 
van Dijck (2013) “'You have one identity': 
performing the self on Facebook and 
LinkedIn,” Media, Culture and Society. (BB) 
 

Group C  
Discussion Post  
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Svirskis. (2017). “Micro-influencers. 
Massive opportunity.”Adweek 
 

 Participation: Digital 
Labor and Exploitation  

Ross, A. (2012). "In Search of the Lost 
Paycheck,” Digital Labor. (BB). 
 
Postigo, (2016).“Working in the Digital 
Age,” The American Historian (BB) 
 
Dewey, C. (2015). “You don’t know it, but 
you’re working for Facebook. For free.” 
Washington Post.  
 
Hope Levinson, A. (2015). “The Pink 
Ghetto of Social Media.” Medium. 

Group D  
Discussion Post 
 
 

Week 11  
NO 

CLASS- 

SPRING BREAK  

Week 12 
April 11, 
April 13 

Privacy: Definitions  Nissenbaum, H. Privacy in Context, 
(Selections). 
 
Social Media Privacy Quiz 

Whartzog and Selinger, (2013). "Obscurity: 
AS Better Way to Think about Your Data 
than 'Privacy'" The Atlantic (2013) 

Angwin et al., “Facebook Doesn’t Tell 
Users Everything It Really Knows About 
Them,” Pro-publica. 

Madrigal, “What Does Your Phone Know 
about You,” The Atlantic.  

Group E  
Discussion Post  
 
 

 Privacy: Data and 
Surveillance   

Albrechtslund, “New Media and Changing 
Perceptions of Surveillance,”  A Companion 
to New Media Dynamics (BB).  

O’Donavan, C. (2015). “Self-Monitoring Is 
The Next Big Thing In Workplace 
Surveillance,” Buzzfeed News.  

Turow, J. (2016). “Incessant Consumer 
Surveillance Is Leaking Into Physical 
Stores,” The Atlantic. 

Lupton, D. The quantified self movement: 
some sociological perspectives. (BB)  

Group A  
Discussion Post 
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Week 13 
April 18, 
April 20 

Privacy: Youth Culture boyd, “Privacy: Why do youth share,” It’s 
Complicated. (BB). 

Madden, Lenhart, Cortesi, Gasser, Duggan, 
&  Smith, “Teens, Social Media and 
Privacy,” Pew Research Center, Harvard 
Berkman Center for Internet & Society. 

Thompson, C. “Don’t Blame Social Media 
if Your Teen is Unsocial. It’s Your Fault.” 
Wired. 

Guest Lecture: Sam H. Taylor 

Group B  
Discussion Post 
 
 

Culture: Online Trolling 
and Hate 

Banet-Weiser, S. (2015). “Popular 
Misogyny: A Zeitgeist,” Culture Digitally.  
 
Stein, “How Trolls are Ruining the 
Internet.”  
 
Phillips, W. (2015). “We’re the reason we 
can’t have nice things on the internet,” 
Quartz.  
 
Data and Society Report “Online 
Harassment, Digital Abuse, and 
Cyberstalking in America.” And follow-up 
coverage here 
 

Group C 
Discussion Post  
 
 

Week 14 
April 25, 
April 27 

 

Culture:  Social 
Relationships  

MTI Chapter 5: “The Internet of Me (and 
my ‘Friends’)  
 
Turkle, S. (2012). “The Flight From 
Conversation,” New York Times. 
 
Oppenheimer, (2014), “Technology is Not 
Driving Us Apart After All,” New York 
Times 

Group D 
Discussion Post 
 
 

 Culture: Social Media 
Self-Presentation   

Rettberg, “Self-Representation in Social 
Media,” (BB). 
 
Ringrose, J. “Exploring ‘sexualization’ and 
how Teen girls Perform/negotiate Digital 
Sexual identity on Social Networking Sites” 
(BB) 
 
Watch: Black Mirror (Nose Dive) 
 
Guest Lecture: Kaylee Kruzan 

Group E 
Discussion Post 
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Week 15 
May 2,  
May 4 

 

Culture:  Social Media 
Self-Branding  

Senft, T. (2013). Micro-celebrity and the 
Branded Self.” (BB) 
 
Duffy & Hund, (2015). “The Invisible 
Labor of Fashion Blogging,” The Atlantic. 
 
Halzack, (2016). “Behind that Pretty Photo 
In Your Instagram Feed,” Washington Post.  
 
Duff, (2016). “The gap between us and our 
online selves: How we curate, script and 
filter ourselves online,” Stuff (NZ). 
 

 

 Culture:  The Silicon 
Valley Ethos 

Salisbury and Pooley, (2017). “The 
#nofilter Self: The Contest for Authenticity 
Among Social Networking Sites,” 2002–
2016 (BB) 
 
Packer, G. (2013). “Change the World,” The 
New Yorker.  
 
Marwick,  A. (2013). “Silicon Valley Isn’t a 
Meritocracy. And It’s Dangerous to Hero-
Worship Entrepreneurs,” Wired. 
 

 

Week 16 
May 9 

Conclusion MTI Chapter 7: “The Internet We Want.”  
 
Smith, A. (2014). “U.S. Views of 
Technology and the Future.” Pew Research 
Center.  

 

 FINAL EXAM PERIOD    
 
 

FINAL PAPER 
DUE TBA 


